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Over the past three months, clubs have continued to tell the story of our mission of service and community 

engagement.  

This report will provide an overview of our marketing initiatives. There has been a marked increase in clubs using 

software such as CANVA to create marketing posts for their social media.  

I am pleased to present a summary of the marketing efforts undertaken by our district over the past three months. Our 

focus has been on increasing awareness, engagement, and participation in Lions initiatives within our community and 

beyond. 

Social Media Presence: 

We have actively maintained and expanded our presence on various social media platforms, including Facebook. By 

clubs regularly sharing updates, event announcements, and success stories, we have effectively engaged our audience 

and fostered a sense of community among Lions members and supporters. 

Website Enhancement: 

Our district website has undergone significant enhancements through Jules Flanagan, to ensure it serves as a 

comprehensive resource for both existing members and potential recruits. We now have updated content, streamlined 

navigation, and added interactive features to facilitate ease of access to information about our organization and its 

activities.  

Email Campaigns: 

In the coming months, we will be running targeted email campaigns to communicate important announcements, 

upcoming events, and volunteer opportunities to corporate companies. By segmenting our email lists and personalizing 

content, we have seen increased open rates and engagement levels among recipients. 

Collaborative Partnerships: 

We have forged strategic partnerships with local businesses such as Amazon, community organizations, and other 

stakeholders to amplify the reach and impact of our marketing efforts. Through cross-promotion and joint initiatives, 

we have been able to extend our reach to new audiences and attract diverse participation in Lions programs and 

projects. 

Event Promotion: 

Our district has actively promoted Lions joint Multiple District events and activities through both traditional and digital 

channels. From community service projects to fundraising events, we have utilized flyers, posters, social media posts, 

and targeted advertisements to generate interest and drive attendance. 

In conclusion, our marketing efforts over the past three months have been focused on strengthening our presence, 

expanding our reach, and maximizing engagement with our target audience. Through a combination of digital 

outreach, partnership building, and data-driven analysis, we are confident in our ability to continue advancing the 

mission and objectives of Lions International in our district. 


